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Call Brian Freeman for more details and to schedule a shoot!

913-530-3903www.Turfwerks.com/RainBird/

Limited time GPS maPPinG Promotion!
Turfwerks will map your golf course boundaries and sprinklers using state of the art sub-meter GPS mapping 
equipment. Turfwerks will provide a large-scale print, as well as a detailed spreadsheet, with each area’s square 

footage and acreage. This information can be used for accurate spraying and fertilizing plans, as well as yardage 
markers for sprinklers. It can form the basis for an as-built or future irrigation planning! 

BaSe PricinG iS aS foLLowS: 

9-hole golf course boundaries only - $1,000

9-hole golf course boundaries and points - $1,500

18-hole golf course boundaries only - $2,000

18-hole golf course boundaries and points - $2,500

Each course will be responsible for marking any points ahead of time. 
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As the season has continued to fly by and summer is here I 
can’t help but think it was just snowing, wet, and unseason-
ably cold just 2.5 months ago. I guess when you are busy 
mowing, blowing, weed eating, trenching, washing, watering, 
and sodding it is easy for the time to pass you by. I am sure 
the weather pattern we have been in this year has caused some 
course management challenges and has required some hard 
to find patience in dealing with all the different elements that 
have been thrown your way. However, I continue to marvel 
at our members and the dedication, determination, grittiness, 
and resolve that you all continue to show as facility budgets 
and staff size shrink, but the work load and demands have 
stayed the same or increased. I just want to say congrats to 
you all and keep up the great work. Your efforts aren’t going 
unnoticed I can assure you. 
 
I would like to thank everyone that attended the Scholarship 
and Research Tournament at Blue Hills Country Club on 
June 9th. We had a great event on a great course. All thanks Continued on next page

to Woody Moriarty and the entire 
staff for their tremendous hospital-
ity. I would also like to extend a 
special thank you to Professional 
Turf Products and Toro for step-
ping up and being our title spon-
sor. Thanks to all of our other 
contributing sponsors for their sup-
port of this event and other events 
throughout the year. Without 
them none of this is possible. The S&R is very important to 
us as an association as it provides us the opportunity to fund 
turfgrass research with our local universities and also be able 
to financially help up and coming turf students with their 
education in the form of scholarships. 
 
Congratulations to Steve Wilson and his entire Rounds 4 
Research committee for soliciting and putting together

•	 Signature®	brand	fertilizers	containing	Duration®,	BCMU®,	XCU®,	and	Prospect®
•	 LPI	line	of	exceptional	foliar	nutritionals,	soil	surfactants,	and	spray	adjuvants	
•	 Exclusive	soil	amendments
•	 Chemicals	from	top	manufacturers	such	as	Bayer,	Syngenta,	FMC,	BASF,	and	Dow
•	 Quality	seed	from	top	growers

Direct Solutions is your source for the most 
advanced products on the market, including:

™

™

A strategic division of

www.aatdirectsolutions.com

©	2013	DIRECT	SOLUTIONS,	COMMITTED	TO	GROWTH	DURATION,	BCMU,	
and	XCU	and	designs	are	trademarks	owned	by	Agrium	Inc.	PROSPECT	is	a	
registered	trademark	of	Loveland	Products	Inc.

When you need results...
Direct Solutions is your answer.

Mike Maas
(913)217-0650
mmaas@agriumat.com

For more information on these products, and how to 
implement them at your course, contact:
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President’s Message - cont. 

a tremendous list of golf courses to participate in the 2014 
auction. Also I would like to extend a special thank you to 
those of you and your facilities that took the time to fill out 
the information and participate in the auction by donating 
rounds of golf. This is a very beneficial program that will work 
alongside our Scholarship and Research tournament to help 
fund our local research and scholarship programs. So, on be-
half of the Board of Directors and all of our members I would 
like to say THANK YOU! 
 
In closing I would like to inform everyone that the HAGCSA 
Board of Directors is starting to put together a list of potential 
people that would like to run for the 2015 Board of Direc-
tors. I hope each of you takes some time to consider giving 
back to this great association and give some of your time to 
run for the board. It is a tremendous opportunity to grow as a 
professional and build lasting relationships with some of

your peers. If you have any interest in running for the board 
you can either contact Tim Nielsen or myself and we would 
be happy to sit down and talk with you and explain to you 
what the time and commitment really is. Again, I hope all of 
you will consider serving. 
 
As always if you have any questions or concerns please feel 
free to give me a call (913) 592-3329 or drop me an email at 
todd@wolfcreekks.com.

Q4® Plus
Grassy and Broadleaf 

Weed Control

Zylam®

Chewing and Sucking
Insect Control

Surge®

Weed Control
in Warmer Weather

FeRROMEC® 

Macro/Micro 
Nutrient Supplement

For your local PBI-Gordon distributor visit: GordonsProfessional.com 
or call Heath Schesser at 913.626.5463 or Jeremy Buhl at 402.920.2249 

THE ONES YOU CAN COUNT ON.

Always read and follow label directions. Checkered Flag/Label Design®, FeRROMEC®, Gordon’s®, Q4®, Surge® and Zylam® are registered trademarks of PBI-Gordon Corporation. 6/14 03119



HAGCSA

July 2014

SNAG Benefits Significantly Thanks to  
Footprints iN Fairways Fundraiser 

By Tim Nielsen 
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The second annual Footprints iN Fairways tournament 
was held May 19th at Staley Farms Golf Club. Though the 
wind howled and the greens were severely undulated, the 
day turned out to be quite the success. A total of 25 teams 
from around the area completed the field that was ultimately 
topped by the winning team from Indian Hills Country Club. 
A total of $18,000 was raised to benefit the SNAG in schools 
program and buy six sets of equipment that will be donated 
to participating school districts. 
 
Along with the participants, there are numerous individuals, 
organizations and companies who helped make the tourna-
ment a success. The Midwest Section of the PGA and their 
staff did a great job coordinating the event. Brad Demo, 
Midwest Section Executive Director, once again did a fantas-
tic job securing sponsors and donations. He was able to secure 

monetary donations, hats, balls, shirts, umbrellas and towels 
for all of the participants. He was also responsible for securing  
all of the on course hole prizes. There were many donors who 
contributed a significant amount of money and goods that 
helped make the day enjoyable for all. Thanks to National 
Car Rental for their title sponsorships. Also, thanks to Adidas/
Taylor Made for the shirts, hats and balls. Thanks to Kansas 
Golf and Turf for their flag sponsorship, Direct Solutions and 
Bayer for their monetary donations. Brent Stephenson and 
the staff at Staley definitely need to be commended for the 
quality of the course and the professional courtesy that was 
extended to everyone. 
 
Next year, we hope the tournament grows into something big-
ger than this year’s. The money raised grew significantly from 
the inaugural year and we hope the trend continues.



    											                              heartbeat magazine 7

HAGCSA

July 2014

Even though summer is just arriving, the education committee has 
been busy thinking about winter. On December 15 and 16, we will be 
conducting our annual Common Ground Education Conference. We 
fully expect to have another great lineup of speakers as well as a chance 
to talk with many vendors over the course of two days. Our speakers will 
be covering a variety of topics including ongoing research, pump station 
servicing, budgets and maintenance standards, and leadership skills. We 
have tried to put together a list of speakers that will touch on a variety of 
topics. 
 
Our vendors will be setup in much the same fashion as last year with ta-
ble tops on the bottom floor of the convention center. This setup allowed 
more interaction between attendees and our sponsors. Vendors will have 
the chance to spend 3-5 minutes promoting their product to a ballroom 
full of Superintendents and landscape industry personnel. We really want 
to stress that this is their time to reveal a new product, hand out a bro-
chure, have a prize giveaway, or just simply introduce themselves to some 
new faces. We would like to thank all of our vendors who have already 
committed to sponsoring this great education opportunity. If you have 
any questions or comments about the education conference, feel free to 
contact me anytime. We look forward to seeing you in December.

VERMEER GREAT PLAINS

Olathe, KS
1-800-932-3655

Goddard, KS 
1-800-835-2301

Brookline, MO
1-800-845-7833

Catoosa, OK 
1-866-416-3300

Oklahoma City, OK
1-800-201-4778

A proven leader in innovative, high-

performance lines of construction 

equipment, Vermeer brings the industry 

the S600TX compact skid steer loaders.

QUALITY S600TX COMPACT
SKID STEER LOADERS – 
FROM A SOURCE YOU TRUST

www.vermeer.com

Education Committee Report 
By Andrew Jones, Director

 
Plan to Attend 

Employee Tournament 
 
 
 
 
 
 
 
 
 
 
 

Sept. 15 
St. Andrews Golf Course
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1-800-925-5187   macro-sorb.com

Beechtree Golf Club, Aberdeen, Maryland ~ Hole #2, Par 3

ADVANCED AMINO ACID TECHNOLOGY
Backed by University Research

Contains 18 Biologically Active 
L-Amino Acids

True Foliar Absorption

Enhances Efficacy of Nutrients 
and Chemicals

Provides Maximum Protection 
from Stress

Produced at a Pharmaceutical
Facility–ISO 9001 & 14001 Certified

Environmentally Safe

®

KANSAS CITY TURF SUPPLY, INC.,
13667 W. 129th Pl, Olathe, KS  66062    913-915-2994 

Advanced Amino Acid Tech SBC Global 6x4  1/2/08  9:30 AM  Page 1

The Heart of America GCSA Legacy Scholarship
Award offers educational aid to the children and 
grandchildren of HAGCSA members.  Award of 
$2,000 is funded by Professional Turf Products 
and  the TORO Company.  The award is admin-
istered by the Heart of America Board of Trustees.
Applications will be reviewed by an independent 
committee consisting of three high school           
educators and three college administrators.    
All decision of the committee will be final.  
Applicants will  be notified of their status by mail.  
All scholarship award  checks will  be made pay-
able to the applicant and his/her educational
institution.  If you are interested you may obtain 
an application from the HAGCSA website: www.hagcsa.org/scholarships or by 
calling the Association Office at 816-561-5323.  Deadline is November 3, 2014.

funded by

&

2013 Legacy Scholarship Recipient

BENJAMIN NAUDET
(son of Paul Naudet, Superintendent, Club of Porta Cima)
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Scholarship and Research Tournament 
By Andy Klein, Director

The 2014 S&R Tournament was held at Blue Hills Country Club June 9th. With unseasonably cool and damp conditions we 
got the tournament completed just before the rain settled in. Woody Moriarty and his staff had the course in great shape and it 
really tested everyone’s abilities. I would like to thank the 2014 S&R committee members for all their hard work planning this 
year’s event and a special thanks to Blue Hills Country Club and staff for hosting this year’s S&R Tournament. I would also 
like to thank all the sponsors that contributed to the event as well as the participants, volunteers and all those who participated 
in the auction for making the tournament such a success. 
 
With all the funds raised this year we will be able to make some beneficial contributions towards the local scholarships for turf-
grass students, assist employees of members with their continuing education expenses and to support turfgrass research.

THANK YOU to our 
HOST COURSE!

BEVERAGE SPONSORS

TEE / GREEN SPONSORS
Agrium Direct Solutions
BWI Companies
Brookside Agra
C3 Technology, LLC
EC Design Group
Estate Management Service
Grass Pad, Inc.
Helena Chemical                                 
Holliday Sand
Kansas City Country Club
Kansas Golf & Turf
M&M Golf Cars
Midwest Laser Leveling
Mission Hills Country Club
R.M.I. Golf Carts
Shadow Glen, The Golf Club 
Syngenta Professional Products
Turf Diagnostics and Design
Urban Tree Specialists
Vermeer Great Plains
VGM Club
Williams Lawn Seed

AUCTION DONORS
Bayer Environmental Science
Firekeeper Golf Course
Flint Hill Golf Course
Grass Pad. Inc.
ISTRC
PBI/Gordon Corp.
Prairie Dunes Country Club
Redexim Turf Products
Safety Tree
Shadow Glen, The Golf Club
Sporting KC
TurfWerks
Urban Tree Specialists
Vermeer Great Plains
X-Green Turf & Landscape

LUNCH SPONSORS

CART DONORS
Blue Hills Country Club
R.M.I. Golf Carts
M&M Golf Cars

TITLE SPONSOR

Thank you again for your support of the 2014 tournament. Because of PTP & Toro, it was a success.
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S&R Tournament - Recap

Congratulations to the Winners 
 
1st Place (55) 
Wolf Creek Golf Links 
	 Todd Bohn 
	 Rick Hasting 
	 Jack Stockdale 
	 Wes Nichols 
 
2nd Place (58) 
Kansas City Country Club 
	 Loren Breedlove 
	 Mark Bado 
	 Brian Wainwright 
	 Jonathan Bennett 
 
3rd Place (58) 
Kansas Golf & Turf 
	 Manny Cervantes 
	 Steve Horgan 
	 Craig Slater 
	 Mark Christopher 
 
SKINS (Hole #14) - “Hole in One” 
C3 Technology 
	 Jake Aller 
	 John Sullivan – “Hole in One” 
	 Cary Patterson 
	 Derek Balke

Tanna Guthrie, Auctioneer, helped 
raise over $10,000 for the Live Auction.

Todd Bohn (L) thanks Woody Moriarty,  
Host Superintendent (R)

Todd Bohn (R) Congratulated 50/50 Pot  
Winner, Toby Burkhart (L)

Skins Game Winner, John Sullivan, with 
a “HOLE IN ONE!”

Wolf Creek Golf Link, Takes Home  
the Trophy!
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Public Relations Committee Report 
By Matt Delventhal, Director

The 2014 Kansas City Golf Guide Radio Hour is off and running. I would like to thank all the Golf Course Superintendents 
who were willing to come and be a guest on the show. We have many more great guests lined up throughout the remainder of 
the year. The show runs from 8:00 a.m. – 9:00 a.m. Sunday mornings. 
 
We are also helping this year at Nicklaus Golf Club to find volunteers to help with the Midwest Classic Web.com Tour. This 
tournament is to be held July 21st-27th, 2014. Gary and his staff are looking for volunteers to work mornings and afternoon 
shifts starting on July 23rd. If you are interested, please email or call Gary Sailer at Gary.Sailer@ourclub.com or call the office 
at 913-402-1576. 
 
Hopefully your season is going strong and if you have any suggestions, don’t hesitate to contact me or one of the committee 
members.

Solutions & Supplies for the Green Industry
Soft Goods Sales

Dennis Whiteford 913.238.0869 | Scott Wilcox 816.977.9853 | Mike McMillin 816.225.7235

19942 W. 162nd St., Suite D | Olathe, KS | 913.397.0080 | www.reinders.com

Proactin EX - Strengthen Plants, Maintain Better Turf Color
A blend of select amino acids, vitamins and biostimulants
Enables customization of supplemental nutritional programs
Increases e�ciency of post-emergent herbicides

Terreplex - Reduce Salts, Release Nutrients, Enhance Growth
A carbon-rich acidi�er that reduces bicarbonates and/or unwanted salts
Maintains a more neutral soil pH
Converts locked nutrients into forms available to plants

TriCure AD - Prevent Drought Stress
A soil surfactant that helps prevent dry, hydrophobic soil conditions
Reduces hand watering
Increases root mass and length

Keep Healthy Turf in Your Grasp
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Assistant Superintendent Committee Report 
By Juan M Barragan 

On May 29 we had our second Assistant Superintendent pro-
gram at Kauffman Stadium. We had a very good turnout. Thanks 
to all the Assistants that made it out. Thanks to Jeff Stoecklein 
from John Deere Landscapes for sponsoring the program and 
getting everything set up and Richard Shumate from Van Wall 
for sponsoring drinks/food at the happy hour. Thanks to Trevor 
Vance and his Assistant Kurt from Kaufmann Stadium. It was 
very nice of Trevor and Kurt for taking the time to show us 
around the ballpark and talk about how they prepare and main-
tain the Royal’s field on a day-to-day basis and also seasonally. 
 
As the year continues to fly by, make sure to mark your calendar 
for the upcoming employee tournament in September. We are still 
working to set an exact date for the middle of September at St. 
Andrews Golf Course. We decided to hold the tournament in the 
middle of September so that with the cooler days to come, more 
superintendents, assistants, vendors or anyone that wants to come 
join us for the tournament will be able to do so.  
 
Feel free to contact me if you have any questions about the tourna-
ment or would like to help in any way.
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Phone:  952.361.0644     Fax:   952.361.0645

e-mail:   golfnorby@earthlink.net     web: www.herfortnorby.com

H E R F O R T      N O R B Y

G  o  l  f    C  o  u  r  s  e    A  r  c  h  i  t  e  c  t  s

5” x 7.5”

MGCSA 1/2 page - 3/13

HAGCSA 1/2 page - 3/13
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“Hey You! Got a Minute to Talk?” 
By Andy Klein, Director

I have been in the golf course maintenance industry for nearly 15 years, working anywhere from your daily fee public golf 
courses to some of the nicest country clubs in America. Despite my years of work experience, I still enjoy this industry because 
it is always changing. There are always opportunities to continue your education and professional development. That being 
said, there has been one not so pleasant constant amongst all my experiences: Complaints! 
 
With every golf course come complaints or “constructive criticism.” This may come from a single individual who relates his 
performance to the current course conditions and feels the need to constantly voice his opinion in hopes of improving his 
game. It may also come from a group of league golfers that have unreasonable expectations and demand lightning fast greens 
and pristine hazards or it could come from the homeowner who thinks it’s the Golf Course Superintendent’s job to make the 
view of the course from their deck the best in the city. 
 
A few years ago I would become so overwhelmed and petrified of these individuals I would avoid the situation at all cost. If 
I was doing a project on the course that I knew was going to disrupt golf I would avoid the clubhouse for lunch and I would 
hope no one stopped me with questions as I drove by them on the course. I learned quickly that this was not the way to deal 
with the situation. I am not sure why I hesitant in dealing with complaints; maybe I was fearful I wouldn’t know how to prop-
erly handle the situation. 
 
As my confidence grew in knowing I was doing the right thing for the course and my skin got a little thicker I learned some 
key steps and ways to deal with these issues. 
Continued on next page
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“Hey You! Got a Minute to Talk?” 
Continued from page 16

• 	 If you are doing an out of the norm activity such as vertical mowing and topdressing the greens, start by informing the 
	 clubhouse personnel what you are doing and more importantly why. Most golfers don’t see or have the opportunity to 
	 ask questions to the maintenance staff, but will ask employees in the pro shop after their round. Informing them how 
	 to answer the question properly will make things seem more professional compared to the response, “I don’t know 
	 what they are doing out there.” 
 
•	 Inform members about course conditions or maintenance practices with a newsletter, blog or social media. It helps to  
	 prepare and educate members in advance before they discover issues on their own the next time they play. 
 
•	 Make sure your crew is prepared to handle questions. For example, if they are out fertilizing new sod, make sure they 
	 understand why they are doing it in case they get asked. If they can’t handle the situation be sure they know how to 
	 direct questions to a supervisor. 
 
•	 Make yourself available and develop good rapport. Hanging out on the 1st tee on a Saturday morning is a great way to 
	 gain the golfers’ respect and it is an opportunity to answer questions they have properly versus having them develop 
	 their own uneducated reasoning. 
 
•	 Bite your tongue, be patient and listen. Sometimes when people are upset they just want to feel like they are  
	 being listened to. Rather than making excuses a simple 	
	 response like, “I appreciate you bringing this to 
	 my attention ... we will work to resolve the issues” can go a 	
	 long way. 
 
Try to put yourself in the golfers’ shoes; admit when a mistake 
was made, apologize and remember in the service business 
the customer is never wrong. Most situations can be dealt with 
in a positive manner and resolved quickly. There will be in-
stances when there seems to be no possible scenario to make the 
outcome a positive one. There is no pleasing some people; don’t 
take it too personally and move on.

Take a good look.
You may never see them again.

Bayer CropScience LP, Environmental Science Division, 2 TW Alexander Drive, Research Triangle Park, NC 27709. 1-800-331-2867. www.BackedbyBayer.com. Bayer, the Bayer Cross,
and Specticle are registered trademarks of Bayer. Not all products are registered in all states. Always read and follow label directions carefully. ©2014 Bayer CropScience LP.

Specticle® from Bayer provides effective, 
long-lasting pre-emergent weed control. Specticle 
gives you superior control of crabgrass, goosegrass 
and Poa annua as well as 75 other troublesome 
grasses and broadleaf weeds. Get ready to achieve 
more with Specticle. For more information, 
visit www.BackedbyBayer.com/Specticle.

Apply less. Achieve more.

{fig. w-42}

Digitaria sanguinalis
{fig. w-76}

Eleusine indica

Specticle G is now available as a spreadable granule.

Wes Kleffner   |   Area Sales Manager T&O   |   Bayer CropScience LP    |   Environmental Science   |   12810 Perry St.   |   Overland Park, KS  66213
Tel: 913-951-3435    |   Mobile: 913-205-5381   |   wes.kleffner@bayer.com
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Residential & Commercial Tree Care Solutions
Tree & Shrub Pruning  •  Tree & Stump Removal 

Cabling & Bracing  •  Consultation 
Tree Preservation  •  Plant Health Care

Insect/Disease Control  •  Tree/Shrub Fertilization
 

Call today for a Free Estimate!

KANSAS

ARBORISTS

ASSOCIATION

Bret Cleveland  
MW-4393A

(816) 214.8327
www.urbantreekc.com

Licensed & Fully Insured for Your Protection!

Proud Member

Midwest Pump & Fountain, LLC is dedicated to mee+ng 

your pumping needs. We specialize in golf course and 

large water feature pumping systems. From new installa‐

+ons and retro‐:ts to preventa+ve maintenance plans  

and efficiency audits we can help keep your pumps run‐

ning smoothly. Factory authorized and trained by Water‐

tronics and Rain Bird, but capable of working on all man‐

ufacture's sta+ons. We have customers with Watertron‐

ics, Rain Bird, Flowtronex, PSI, Carroll Childers and Syn‐

croIo as well as no name Js+ck builtJ sta+ons.  

Midwest Pump & Fountain also sells, installs, services 

and repairs all major manufacture's fountains. As factory 

trained experts we are here to solve your fountain prob‐

lems...don't let just anyone work on your fountain. We 

are a distributor for Aqua Control  Fountains, as well as 

Aqua Master Fountains. 

Andy Jones  816‐863‐7335   

www.mwpaf.com 
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NGREEN CREASE

Ajinomoto Specialty Fertilizers
Ajinomoto North America, Inc.

1 Ajinomoto Drive |  Eddyville, Iowa 52553  |  563-260-1838

Say Hello to GreenNcrease
and Goodbye to Stressed Out Turf!

GreenNcrease rate effects on creeping bentgrass drought resistance. 2009.
Ervin, E.H. and X. Zhang. Virginia Tech.

Control GNC 7.7 oz/M GNC 15.4 oz/M GNC 23.1 oz/M

• Provides Heat and Drought Tolerance
• University Tested and Proven

• Rich in Amino Acid Content
• Distributor Openings Available

GreenNcrease effect on bentgrass
shoot density
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Special Thanks to our 
2014 Partners

PLATINUM PARTNERS

GOLD PARTNERS

SILVER PARTNERS
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Name ___________________________________________________   GCSAA Membership #:  ________________ 
Club or Company _______________________________________________________________________________ 
Address ______________________________________________________________________________________ 
City _________________________________________   State ______________________   Zip_________________ 
Phone _______________________________________   Fax ____________________________________________ 
E-mail _______________________________________   Spouse’s Name___________________________________

 Check here if you wish to receive your mailings at home.
Home Address:  ______________________________    City __________________  St ______    Zip _________ 

JOB INFORMATION: LIST CURRENT EMPLOYMENT FIRST
         DATES EMPLOYED                   EMPLOYER NAME & CITY/STATE               TITLE

From ________  To _______   ______________________________________________   __________________ 
From  _______  To _______   ______________________________________________   __________________ 
From ________  To _______   ______________________________________________   __________________ 

 I hereby make application for membership in the Heart of America Golf Course Superintendents Association and attach herewith my dues 
for the current year. If accepted, I agree to uphold the by-laws of this Association and subscribe to the following code of ethics. To the end 
that confidence and respect may be enjoyed by members of our Association, the code of ethics is promulgated and observation of its 
provisions required. 

 Every member shall take pride in his/her work and regard it as a profession in which all members strive to maintain its good 
name.

 Realizing that the best asset that a member can have is thorough knowledge of his/her business, he/she shall constantly try to
improve his/her knowledge and effectiveness by freely exchanging experiences and ideas with fellow members and take 
advantage of all opportunities for improvement. 

 He/she shall endeavor to maintain courteous relations with his/her employer and his/her associates and endeavor to have his/her
employees take pride in doing their work well. 

 In accomplishing his/her own and the Association’s best interest, observance of the following suggestions are recommended. 
 Seeking Employment: 1. Seek counsel of local associations when applying for a position in a new district; 2. Recommend 

only qualified GCSAA members; 3. Ascertain the wage scale in the district in which you are seeking employment, then 
uphold that talk with the person who last held or now holds the position of Golf Course Superintendent.

 Visiting: 1. Announce your HAGCSA or GCSAA membership when visiting; 2. Always contact the Superintendent of the 
course you are visiting; 3. Honor requests for technical help from golf courses only when channeled through the 
Superintendent of the course making the request. 

 Communication Consent: I agree to receive notices, advertisements, announcements, brochures, and other information from Heart of 
America Golf Course Superintendents of America via facsimile, telephone or e-mail. I further agree that my express permission to fax, 
telephone or e-mail me such notices and other information will continue and have no date of expiration, unless a written request is 
received indicating a change in permission. 

ATTESTED:  The applicant must be attested by two Heart of America GCSA members.
Attested ___________________________________________________  Date _____________________________ 

Attested ___________________________________________________  Date _____________________________ 

Applicant’s Signature _________________________________________  Date _____________________________

Please include Annual Membership Dues with Application (Term: January to December): 
Superintendents/$130  -  Assistant Superintendents/$70  -  Supplier/$130  -  Golf Course Employees/$70  -  Student/$25
________________________________________________________________________________________________ 

Heart of America Golf Course Superintendents Association 
P.O. Box 419264 • Kansas City, MO 64141-6264 • 816-561-5323 • Fax 816-561-1991 • www.hagcsa.org

MEMBERSHIP APPLICATION

OFFICE USE: Acknowledgment Email    Board Approval Database Welcome Email/Website Password    Mailing/Roster Process Payment     
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July 2014

HAGCSA

Hey Tony, It’s Hump Month 
By Tim Nielsen, Editor

July for us is like Wednesday for those stuck in a cubicle; if we can get through unscathed it’s all 
downhill from there. As I am writing this on June 10th, we just completed the S&R tournament 
and it hasn’t done anything but rain for the last week and a half. Let’s all hope these temperatures 
in early June continue into July and beyond. Doubtful as I see it. It seems every season I dread the 
summer heat only to make it through to do it again the following year. Every year I tell myself, “I’ve 
done it many times before so why can’t I do it again?” 
 
Getting here seems to be the challenge for me these days. The chemical and fertilizer plan I put 
together last fall all seemed like a great idea until I get to this point and I’m a few weeks behind. I’ll 
blame that on the weather. If there were no wind, it rained a quarter inch two times a week at night 
and no machine ever broke down I’d be right on schedule every time. I suppose Toro’s going to be 

showing up at lunch time to talk boom covers and overpriced parts now. Just kidding Brad, you don’t show up until I’m walk-
ing out the door to go home. 
 
Let’s hope I’ve got the crew for the job this summer. I let three guys go on the same day in May. The new guys have probably 
walk mowed 250 greens and still can’t mow a straight line in the proper direction. At least they show up on time, that’s over 
half the battle. I’m about to go buy a dozen compasses that they’ll have no clue how to use and will lose in a matter of hours. 
Perhaps if I can get through July they’ll come around. 
 
One way or the other, things never seem to go exactly as planned. I suppose that’s what makes this the right job for some but 
the worst of jobs for others. What we all need to remember going into the summer is to communicate. Communicate with 
others in the industry. Communicate with your boards, GM’s, members, customers, etc. We learned a few years ago that no 
matter how great of a plan we think we have, we’ll be thrown curve balls and if we don’t communicate using the proper chan-
nels to the proper people we might be looking forward to Hump Day while sitting in our very own cubicle. 

										          HAGCSA Editor, 
										          Tim Nielsen
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DATE EVENT               
September 15 Employee Tournament (St. Andrews)
October 6-7 MO Cup Challenge (Old Kinderhook)
November 5 Annual Meeting (Meadowbrook Country Club)
December 15-16 Common Ground (Overland Park Convention Center)
January 10 New Year Party (Boulevard Brewery)


