PO.Box 419264 Since 1933
Kansas Crty, Missouri 64141

216-561-5223

816-561-1991] Fax

kweitzel@swassn.com

GOLF COURSE SUPERINTEMDEMNTS ASSOCIATION OF AMERICA

. e

: ur Mi: Tt i z Fthe T
—0 SEIGT 15 to promote the welfare of the game of golf,

» sclence and art of golf course management, the organizational and

: business effectiveness of the profession, the professional image and
well-being of Individual members, and to unite golf course
superintendents within the Greater Kansas City area.

Volume 46, No. 3 THE OFFICIAL PUBLICATION OF THE HEART OF AMERICA GCSA May 2014

Footprints iN Fairways S&R Tournament

Staley Farms Golf Club
May 19th, 2014 June 9th, 2014

. S&R Tournament Heart of America Chapter s
- Spanglish for Everyone GCS A A ",

* The Golf Business

GOLF COURSE SUPERIMTEMDEMNTS ASSOCIATION OF AMERICA



20?4 HAGCSA Officers and Board of Directors

PRESIDENT:

TOAA BODM ... 913.592.3329 (Wolf Creek Golf Links, Olathe, KS)

VICE PRESIDENT:

Steve Wilson, CGCS ...uevveeveeeeeeeeeeeeeeanne 913.432.0333 (Milburn Country Club, Overland Park, KS)
SECRETARY/TREASURER:

Duane Sander, CGCS...uuueeeeeeeeeaeeeeeaannn. 816.781.8975 (Shoal Creek/Hodge Park Golf Courses, Kansas City, MO)
IMMEDIATE PAST PRESIDENT:

TG0 INGOLSOH oo 816.331.3306 (Creeckmoor Golf Club, Raymore, MO)
DIRECTOR, TOURNAMENTS:

Ethan Shamet..........cccceeeeeeeeeereeceereeaann, 913.757.2938 (Deer Trace Golf Course, Linn Valley, KS)
DIRECTOR, MEMBERSHIP, HISTORICAL, AWARDS:

Brad Lackey ............cccvevvucccennencncanne. 913.631.8002 (Lake Quivira Country Club, Lake Quivira, KS)
DIRECTOR, SCHOLARSHIP & RESEARCH:

Andy Klein. ..........ccveeeecevncciinnnn. 913.724.4460 (Falcon Lakes Golf Course, Basehor, KS)
DIRECTOR, MEETINGS & PROGRAMS:

K735 INCLSON e 913.642.2338 (Meadowbrook Country Club, Prairie Village, KS)
DIRECTOR, EDUCATION:

ANAYEW JONES...oovoaeearieriaieaeeiieeecesreeeeenens 816.513.8911 (Swope Memorial Golf Course, Kansas City, MO)
DIRECTOR, PR/ICOMMUNICATIONS:

Matt Delventhal.............ccoueoeveeceeceninennenne 816.942.3977 (Minor Park Golf Course, Kansas City, MO)
SPECIAL DIRECTORS:

Juan Barragan, Employee Tournament..... 913.592.3329 (Wolf Creek Golf Links, Olathe, KS)

John Dixon, Afhiliate Liaison...................... 816.210.0071 (Supreme Turf Products, Olathe, KS)

John O’Leary, MO Cup Challenge.......... 816.695.8715 (John Deere Golf, Kansas City, MO)
CHAPTER DELEGATE:

Jeff White, CGCS.........cccoovvvvininncnnnns 913.631.8002 (Indian Hills County Club, Mission Hills, KS)
HEARTBEAT EDITOR:

TG99 INFOSOTL e, 816.331.3306 (Creekmoor Golf Club, Raymore, MO)
EXECUTIVE DIRECTOR:

Kitnn Weitgel....oooeeeeeeeeiieeeeeeeeeeeieeeeeeanens 816.561.5323

Published by the:

HEART OF AMERICA GOLF COURSE SUPERINTENDENTS ASSOCIATION
P.O. Box 419264, Kansas City, MO 64141-6264 * Phone: 816.561.5323, Fax: 816.561.1991, www.hagcsa.org



TABLE OF CONTENTS

President’s MESSAZE . ...c.veuvruirueieiirieieeeitetee ettt sttt sttt ettt sttt ettt 4
SR TOUINAMENL. ..ttt se ettt be bt esaesbesae e bt e st et e s ennesaesaesbenaeen 6
S&R Tournament Bios.........cccuiiiiiiiiiiiiiiiiii 7
Spanglish for EVEIryone .........ccueiiiriiiiiiniiicinesce ettt 8
THe GOIE BUSIIESS.....cviuteueeiiteteiteiestet ettt ettt ettt sb et eb ettt ettt be e e b naennes 9
Tournament Committee RePOIt.....c.ccviiiiiiiiiiiiiiii e 10
Footprints iN FairWays .......cccccciiiiiiiiiiiiiiiiiiiic s 11
News FIom GEUSAA ..ottt sttt ettt et b e s bttt e s nae it 14
Registration FOrms .......ccccciiiiiiiiiiiiii 21
Membership APPLICAtiON ....c..cueriiieiriieieirteee ettt 26
Editor’s COLUMI.....c.iiiiiiiiiiiciiciccc ettt 27

Midwest Pump & Fountain, LLC is dedicated to meeting
your pumping needs. We specialize in golf course and
large water feature pumping systems. From new installa-
tions and retro-fits to preventative maintenance plans
and efficiency audits we can help keep your pumps run-
ning smoothly. Factory authorized and trained by Water-
tronics and Rain Bird, but capable of working on all man-
ufacture's stations. We have customers with Watertron-
ics, Rain Bird, Flowtronex, PSI, Carroll Childers and Syn-
croflo as well as no name "stick built" stations.

Midwest Pump & Fountain also sells, installs, services
and repairs all major manufacture's fountains. As factory
trained experts we are here to solve your fountain prob-
lems...don't let just anyone work on your fountain. We
are a distributor for Aqua Control Fountains, as well as
Aqua Master Fountains.

Andy Jones 816-863-7335
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I hope the spring has treated everyone well and your golf
courses are filling up with golfers enjoying the weather and
all of your great work. The Board of Directors continues to
work on making the necessary changes to our event sched-
ule and functions to try and help stimulate attendance. The
Board hopes to continue to show that we are listening to the
membership and trying to deliver on the responses that we
got back on our 2013 membership survey. If you have been
wondering or have looked at the calendar of events coming
up in 2014 you will see some slight changes to the schedule.

Normally in April we have our Past Presidents/”Nine and
Dine” event. However, this year we moved this event to a later
date so that everyone could participate in the Wee One event
on April 22nd at Staley Farms. Congratulations to Duane
Sander and his committee for putting the inaugural HEART
Wee One tournament and fund-raiser together. It was awe-
some to see so many people come together to raise money to
pay forward the generosity that the Wee One showed by

e

s

giving to one of our own this past
year, Mr. Mark Pierce. It was great
to see Mark after all that he has
been through this past year and to
see him continue to fight and con-
tinue to have a great attitude and
work ethic was just simply amazing
and inspiring to me. Mark, you are
a lot tougher than I would ever be!
All the money raised at this event
will go to a tremendous organization that voluntarily helps
out superintendents who are in need due to unforeseen cir-
cumstances just like Mark and to continue to help offset some
more of the medical expenses for Pierce.

Once again this year the HEART is participating in the 2014
Rounds4Research program. A brief description of the pro-
gram for those that don’t know: it is a program that has been

Continued on next page
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adopted by the GCSAA through the EIFG that allows for

us, the superintendents, to get rounds of golf donated by our
facilities. Those rounds are then auctioned off on the website,
www.biddingforgood.com to the general public around the
time of the US Open in June and the PGA Championship

in August. The money that is generated from the auction of
rounds then comes back to the HEART from the EIFG to
redistribute to our local universities to help continue to fund
much needed turf grass research. Ultimately, the money raised
benefits the end user, the golfer. We have had a tremendous
amount of support in 2014 for this and our donated rounds
to date have increased from last year which is awesome! If you
would like more information on this please visit our website,
www.hagcsa.org or www.eifg.org.

Lastly, I hope everyone is looking forward to the second an-
nual “Footprints iN Fairways” (formerly the SuperPro) golf

Professional Turf Products, LP

event on May 19th at Staley Farms Golf Course as much as I
am. | am very excited for this event as it is bringing together
all the allied associations in the Kansas City area for one cause
and that is to raise money for SNAG (Starting New At Golf).
SNAG is a program designed to grow the game of golf by
teaching the game to students in elementary schools. It gets
students engaged in the game at an early age. This is going to
be an event that you dont want to miss and I hope you con-
sider being a part of it. There is more information about this
event in this newsletter so take a look and plan to be a part of
this exciting new event.

As always if you have any questions, comments or suggestions
we want to hear from you. Please feel free to contact me at
any time at todd@wolfcreekks.com or 913-592-3329. I hope

to see you at an upcoming HEART event!

TORO.

WUAU.PROTURF.COM
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The 2014 S&R Tournament will be held at Blue Hills Coun-
try Club on June 9th. This year’s tournament offers a new
format at a lower cost, so sign your team up soon! This new
format will consist of a four person scramble at a new cost of
$125/person or $500/team so be sure to gather a team with
others from your club. This year the tournament will start at
10:00, lunch will be served at the turn, and a live auction and
hors d’oeuvres will follow at around 3:00 p.m.

The S&R Tournament was developed to help fund scholar-
ships for turfgrass students; assist employees of members with
their continuing education expenses; and to support turfgrass

S&R Tournament
By Andy Klein, Director

I would like to thank the vendors that have already signed up
to sponsor this year’s event. If you have not yet done so, there
are still sponsorship opportunities available. I would also like
to thank Woody Moriarty and his staff for helping to plan this
event and I hope to see everyone out there on June 9th.

»

Heart of America Chapter ’
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research. In 2013, $25,400 was
given to benefit these causes
and we hope to raise the bar
this year. The live auction at
the end of the tournament

2014 5&R TOURNAMENT

helps the committee raise
funds for these causes, so please
come ready to make some bids.
The S&R Committee will soon
begin to reach out to members
to donate items for the live
auction; if you would like to
donate beforehand, please sub-
mit a donation form to Kim
Weitzel at 816-561-5323.

This year the S&R Commit-
tee will be updating the Heart
members on the progress of the
research projects we are cur-
rently supporting throughout
the year. The projects we are
currently supporting are: Large
Patch in Zoysiagrass, Turf
Colorants/Water Conservation,
and Glyphosate/Turf Colorant
from Kansas State University;
and Pythium Root Dysfunc-
tion, and Irrigation Wetting
Agents from the University of
Missouri.

Monday,

Blue Hills Country Club

Host Superintendent: Woody Moriarty

NEW FORMAT - 4 Person Scramble
REDUCED COST - $125 per Player

You are encouraged to form a club team
with colleagues, members and valued
customers from your facility.

~ Sign-up TODAY! ~

June 9, 2014

i}
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& S&R Tournament
S Blue Hills Country Club
'S

Date: Monday, June 9, 2014

Location:  Blue Hills Country Club
777 W. Burning Tree Dr.
Kansas City, MO 64145

Host Superintendent: Woody Moriarty

Schedule:  8:30 a.m. - Registration
10:00 a.m. - Shotgun Start
At the turn - Lunch
3:00 p.m. - Live Auction & Hors d” oeuvres

Format:  Four-person scramble - NEW

Cost: $125 per person or $500 per team - Reduced Cost!
Encouraged to sign up as a team. Singles will be placed by
the S&R Committee

Woody Moriarty

Woody grew up in Kansas City attended Bishop Miege High School,
work at Kansas City Country Club. Graduated from Kansas State Uni-
versity with a Bachelor of Science in Horticulture. Has been a superinten-
dent at Hillerest Country Club from 1991-2001 and then moved to Blue
Hills Country Club in 2001. Woody is married to his High School sweet-
heart and they have three children Megan 17, Alison 15 and Matthew 13.
They will be celebrating their 24th wedding anniversary this year.

John Yuill

I am a recent graduate from Kansas State University. During my time at
KSU I completed an internship at Cherry Hills Country Club in Denver,
CO and Blue Hills Country Club here in Kansas City. I grew up in Jef-
ferson City, MO where I learned to play golf at an early age. I went on to
work at Eagle Knoll Golf Club throughout high school which propelled

my career today.

David Rector

Born and raised in Fennimore, Wisconsin. When I graduated from
Southwest Wisconsin Technical College with a degree in Turf Grass Man-
agement, I came to Kansas City to work at Loch Lloyd Country Club.

I worked there for six years then took a job working at BHCC as the
assistant superintendent in 2008. I have enjoyed helping to maintain Blue
Hills Country Club and keep it as one of the top places to play in Kansas

QUALITY S600TX COMPACT
SKID STEER LOADERS -
FROM A SOURCE YOU TRUST

A proven leader in innovative, high-
performance lines of construction
equipment, Vermeer brings the industry
the S600TX compact skid steer loaders.

Vermee[

o

SR - P L S S
VERMEER GREAT PLAINS
Olathe, KS
1-800-932-3655
Goddard, KS

1-800-835-2301

Brookline, MO
1-800-845-7833

Catoosa, OK
1-866-416-3300

Oklahoma City, OK
1-800-201-4778

www.vermeer.com

City. I am married to Molly and together we have two kids Henry (6) Hailey (3) and another boy due in July.

Registration forms are included in this newsletter.
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When speaking in English to a Spanish speaking employee
about an assigned task, do you ever wonder if he fully un-
derstands what you are asking of him? Will he nod his head
saying “yes” indicating he understands and then you find the
employee later in the day doing the task incorrectly? Should
the employee be at fault for not fully comprehending what
they are being asked, or should you take the fault for the
ineffective communication? Or, is neither person 100 percent
to blame? This is due to the language barrier between the
employer and the employee that’s very common in many of
our work environments.

A large amount of golf courses employ non-native Spanish
speaking individuals that don’t quite understand or speak
English. The ability to properly communicate with their
Spanish speaking employees is a very common problem for
Golf Course Superintendents and Golf Course Assistant
Superintendents... Without knowing or understanding the

Spanglish for Everyone

By Juan M Barragan, Director

Spanish language, it can be very difficult to explain to a Span-
ish speaking employee how to do their jobs, train them on
new equipment, follow safety guidelines and other necessary
tasks to provide a safe and professional work environment.
This provides many challenges for both the management team
and the employee when trying to accomplish tasks each day.
It can make it very difficult to make the Spanish speaking
employees feel comfortable and a part of the team.

For most individual’s it’s a challenge to try and learn Span-
ish the busier they get and older they are. It’s also just as hard
for Spanish speaking employees to learn English. You don’t
have to become fluent in Spanish outside of work, but having
a “Spanglish” working knowledge will help you communi-
cate to your employees more efficiently and will make your
life and their life at work much easier. If you employ or hire
Spanish speaking individuals you shouldn’t have to rush to

Continued on page 12
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For your local PBI/Gordon Distributor visit: GordonsProfessional.com
or call Heath Schesser: 913.626.5463 or Jeremy Buhl: 402.920.2249
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The Golf Business

By John O’Leary, Special Director

How lucky are we to be in the golf business?

For as long as I can remember, I've had a passion for the game of golf. Growing up, I would sneak down into our basement to
escape. The old tile floor (a stimpmeter would likely measure it close to 25) had a small hole in it — the perfect cup size. For
hours, I'd pretend to have the putt to beat Watson or Nicklaus in one of the majors. I didn’t win too many of those dream
championships (those who've seen me putt aren’t surprised), but those days — still vivid memories today — were the best.

When not in the basement, I was playing all the usual sports of a kid; football, basketball, baseball and even hockey. In high
school, I played freshman football and weighed about 100 pounds with pads on. It didn’t take me long to realize that my foot-
ball playing days were numbered. So, I went back to my first love and seriously began to play golf my sophomore year in high
school. I've been playing and working in golf ever since. Outside of a job at a bowling alley in the winter, I've always worked in
the golf business. I cant imagine doing anything else.

As a golf sales manager for John Deere, I travel pretty much every week. I cover the Northwestern part of the U.S., a total of 17
states from Missouri through Alaska and Hawaii. I have well over 2000 golf courses in my area and get to see some of the most
incredible courses around. Typically flying somewhere, I will strike up a conversation with the person sitting next to me to pass
the time. We go through the normal chit chat and before too long we start talking about what we do. They tell me they’re an
IT person or architect or whatever. Interesting, yes, but not something I'm in awe of. Then they ask me what I do for a living.

I tell them I'm in the golf business. The reaction is basically the same. It doesn’t matter if they are male, female, black, white, or
anything in between...I get, “Wow! Really? That must be fun? Guess you play a lot of golf?” (How many times have you been
asked that?). My answers are always, “Yes, it’s fun. And, I would love to play more than I do.”

In my travels I get to meet some truly incredible people who have a different version of my story. There are the industry life
timers and those who have tried other occupations. But, no matter where they are in their career, where they came from, or
where they work, there’s always one thing that’s the same — a passion. They have same passion for the game that I have and we
all can’t imagine doing anything different.

Sure, a career in golf isn’t perfect. Like all jobs there are negative sides. It’s small. Courses aren’t as abundant. It’s sometimes
slow to advance your career. But even when you ask those guys that are on the side of trying to find another position, they
don’t want to do anything else. What is it about the golf business that keeps us so passionate? Is it the people? Being outside,
not stuck in some cubicle? Is it the game itself? In all my conversations with my colleagues in the business, I've learned it’s a
combination of all these. But, what stands out most to me are the people.

While I've always felt lucky to be in the golf business and appreciated the camaraderie that resonates throughout this industry,
it took something big for me to realize what a truly unique business it is and how blessed I am to be involved. As most of you
know, a great superintendent friend of ours was diagnosed with cancer this past year. During the winter, a group gathered to
spend time with him. But, it wasn’t a sad gathering. It was full of laughter and fun, memories and jokes. Yes, there was sympa-
thy towards him. But what got me was how many showed up and made it a meaningful, joyous day. If this was another busi-
ness I don't think we would've seen the support like we saw that day.

But, that day wasn't unique — not really. We see this same support and solidarity every day in the golf business. Sometimes it’s
as simple as loaning the neighboring golf courses a piece of equipment. Or, sending a crew over to help out with a big project.
Maybe it’s volunteering time at the local PGA stop. Did I mention these same people you are helping out are in direct com-
petition with you? Sacrificing your own work for someone down the road. What other business would do this? Do you think
Sprint runs over to Verizon and offers up their ideas? No, they don’t. But, we do. Someone comes up with a better way to do

Continued on next page

heartbeat magazine 9



something and we share it. Someone needs help and we pitch in. Golf is a close knit community; we help out whether its work
related or personal. You just don’t see this anywhere else.

At this year’s Golf Industry Show, the HAGCSA and MVGCSA held their first joint hospitality night. It was awesome. Close
to 200 attendees got together (with their competitors) and had a great time talking about golf and whatever else came to their
mind. The interactions between the two associations was like nothing I've seen. It’s events like this, and the Missouri Cup
Challenge, that allows us to meet and get to know others we may not normally associate with. It doesn’t matter what course
you are at or how much money you make — we are one in the same at these type of functions. (If you don’t attend either of
these events I encourage you to do so. You can thank me later.)

If you're in the golf business, you owe it to yourself to play as regularly as possible. Many people think it’s a game you have to
master to enjoy. Not so. I've played with guys who couldn’t break 150 and they have as much fun playing as I do. Are you play-
ing as much as possible? Is your crew? You should, and so should they. Understanding the game and seeing it from a golfer’s
(their customer) point of view, will help you and them do your jobs better. After they've hit out of difficult situations a few
times, it’s likely they’ll take the time to get off the mower and disperse a clump of clippings, or properly rake the bunker.

If you take the time and make the effort to help them see the game from the golfer’s point of view, it'll pay back in the work.
Back when I was a superintendent, my crew would challenge the clubhouse staff to a match a couple times per year. It was
like the Ryder Cup the week of. Guys were practicing after work and the smack talk was abundant. During the match people
would follow us around and as each of us finished our own match we would follow as well. The bragging rights were awesome
when we won, and even when we didn’t win it was still fun. Other options for team building and development included night
golf or visiting other courses to play. Establish a handicap. If everyone — non-golfer and avid golfer alike — established a handi-
cap it created a competitive, enriching atmosphere. Ultimately it created a better team and a better course.

I hope you all feel the same as I do about this truly great and unique job we’re in. I encourage you to stop once in a while and
take it all in. There are people who go in everyday to their cubicles wishing they were us. We're lucky. Let’s make the most of
it — by continuing to help each other out, networking and sharing ideas, and doing our part to get more people playing the
game. I know you feel the passion. Live it and have fun.

Tournament Committee Report
By Ethan Shamet, Director

The golf season is finally upon us! The tournament schedule is in full swing and we hope you make plans to attend our events.
This month is the Footprints iN Fairways (formerly the SuperPro) benefitting SNAG golf. Don’t forget, in June is the annual
S&R Tournament at Blue Hills. We are still trying to secure a place and speaker for the “9 and Dine” event in September. I
hope to see as many members out at these events as possible. Once again, thanks for the sponsors for making these tourna-
ments successful.

heartbeat magazine 10
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In 2006, the Kansas City Golf Alliance Date: May 19, 2014
was formed to “bring together” all Venue: Staley Farms Golf Club
four associations (PGA, GCSAA, Time: 11:00 Registration
CMAA and KCGA) for the purpose of 12:00 Lunch
better communications and 1:00 Shotgun
educational opportunities. The Cost: $100 per player
alliance has been silent for many
years; however, now more than ever Format
these associations need to work Scramble Format

2 Flights

together on various issues, most

notably - Growth of the Game. Places - 1st through 3rd

Team - 2 Options:
1. 1PGA, 1 GCSAA, 1 CMAA
or Decision Maker & 1 Sponsor
2. 1PGA and 3 Amateurs
Limited to (30) Teams

The Footprints iN Fairways event is a
cooperative effort between the
Midwest Section PGA and the Heart
of America GCSA, to educate and/or
update all in attendance regarding JOHN DEERE

the SNAG-iN- School program, as Tee Gifts
well as a fundraiser for. QO shirt
—_ QO Hat
vyaylorMade’ o (i
O Umbrella
A= O Food & Beverages

@ rGca

Midwest Section

Heart of America Cf‘:pzcr’ 5
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§ Spanglish for Everyone - Cont.

Loz KA

the newest version of Rosetta Stone to help you learn Spanish. Talk with your employees. Have them teach you golf course
related Spanish every day. Talking with your employees more will allow you to get to know the individual more. At the same
time this will help them feel comfortable around the work place. These individuals can be great tutors as well. By interacting
with them and learning their lingo, you can learn a lot from them and vice versa. All it takes is time and willingness to ask
questions and listen to the Spanish language.

Don’t be afraid to communicate and speak with them even if it’s Spanglish and you're a little uncomfortable. It will make for

some good laughs at first, but the fact that you're trying will gain you more respect from your employees. They will appreciate
your willingness and will feel more comfortable around you and the workplace.

ADVANCED AMINO ACID TECHNOLOGY

B Backed by University Research

B Contains 18 Biologically Active
L-Amino Acids

B True Foliar Absorption

B Enhances Efficacy of Nutrients
and Chemicals

B Provides Maximum Protection
from Stress

B Produced at a Pharmaceutical
Facility-ISO 9001 & 14001 Certified

B Environmentally Safe

s

nuUTRamax

") Xiswau e, 1-800-925-5187 macro-sorb.com
’/ % -- S\i.-;;--rf‘.‘
A= KANSAS CITY TURF SUPPLY, INC., e M

L — A a
Beechtree Golf Club, Aberdeen, Maryland ~ Hole #2, Par 3

13667 W. 129th PI, Olathe, KS 66062 913-915-2994
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Supreme

TurF ProbucTs, INC.

THE ULTIMATE IN PERSONAL SERVICE & PRODUCT KNOWLEDGE

Serving lllinois, Missouri, and Kansas
for Over 25 Years

CHEMICALS: FERTILIZER:
* Syngenta * Anderson's Golf Products
e Bayer e ReDox Turf
e Monsanto e Milorganite
* Dow * Nature Safe
e B.A.S.F. e Emerald Isle
e NuFarm e Grigg Brothers
e PBI Gordon e Earth Works
e Regal
ACCESSORIES:
SEED: ¢ Standard Golf
e Jacklin Seed Company ® Par Aide
e Tee-2-Green e Bayco Golf
: gfcefsze:dearch of Oregon SERVICES:
e Spyder Delivery Service
AMENDMENTS: * Soil Testing &
™ Prnﬁ'e e Recommendations
e Sand-Aide e Irrigation Water Suitability

719925 W. 161" STreer; Suite E » OLatHe, KS 66062 » 913-829-3611

Jorn Dixown Mixke KirPER ANDY SOUTHARD
816-2710-0071 913-208-5268 785-979-2240

supremeturfproducts.com
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GCSAA Grassroots Ambassadors — July will see the official launch of the GCSAA Grassroots Network. Within the larger
Network, we are looking for 535 GCSAA members (Class A, SM, C) to serve as GCSAA Grassroots Ambassadors. Our Am-
bassadors will be paired with a Member of Congress. We will educate and train our Ambassadors to build positive, proactive
relationships with their Members of Congress. We want to make sure our elected officials understand and appreciate the golf
course management profession and make decisions that protect golf facilities. Learn more about GCSAA Grassroots Ambassa-

dors at http://cqrecengage.com/gcsaa/ Ambassadors.

Recruitment Survey — Tomorrow afternoon, a short recruitment survey will be sent to all Class A, SM and C members via a
letter from Government Relations Committee chair and co-chair Pete Grass, CGCS, and Darren Davis, CGCS. Through the
survey, we are hoping to identify potential Ambassadors — those with an interest in government relations or who have existing
relationships with Members of Congress or want to work with Government Relations staff to build lawmaker relationships.
Please encourage your chapter members to complete the short survey and also let us know who you think might make good
candidates.

GCSAA Grassroots Ambassador Recruitment Standing Operating Procedure -- We will need your help in the future vetting
potential Ambassadors. The attached SOP explains how we will use you to provide on the ground intelligence as part of the
Ambassador vetting process.

Continued on next page
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SCOTT WILCOX 816-977-9853
MIKE MCMILLIN 816-225-7235
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GCSAA Government Relations Online — Government Rela- A ¥ / \ !}/
tions Online launched last week. Your chapter members now \f ) \H /{
have quick and easy access to critical and relevant advocacy L{;"F y N /
and compliance information and resources in one location. To i W4 %
iew the site, visit htp://cqreengage.com/gesaa/ e R\\‘
preview the site, visit http://cqrcengage.com/gcsaa/. e [1AR
Greens & Grassroots e-newsletter — April 24, we launched Dz’gita/gi;:;z‘nalis Sl i

Greens & Grassroots, our new monthly government relations
e-newsletter. This publication can be a great resource for you
to populate your chapter website or newsletter. Please make

sure to sign up for the e-newsletter at http://cqrcengage.com/ v

gcsaa/app/register?2&m=18360. s ticle e ) )
RER pec (i)C e Specticle” from Bayer provides effective,

long-lasting pre-emergent weed control. Specticle
Heart of America Chapter N

gives you superior control of crabgrass, goosegrass

Apply less. Achieve more. and Poa annua as well as 75 other troublesome
GOLF COURSE SUPERINTENDENTS ASSOCIATION OF AMERICA

grasses and broadleaf weeds. Get ready to achieve
more with Specticle. For more information,
visit www.BackedbyBayer.com/Specticle.

Wes Kleffner | Area Sales Manager T&O | Bayer CropScience LP | Environmental Science | 12810 Perry St. | Overland Park, KS 66213
Tel: 913-951-3435 | Mobile: 913-205-5381 | wes.kleffner@bayer.com

Specticle G is now available as a spreadable granule.

Bayer CropScience LP, Environmental Science Division, 2 TW Alexander Drive, Research Triangle Park, NG 27709, 1-800-331-2867. www BackedbyBayer.com. Bayer, the Bayer Cross,
and Specticle are registered trademarks of Bayer. Notall products are registered in all sates. Always read and follow label directions carefully. ©2014 Bayer CropScience LP.

ALGAE ( y7een

Distributed By: Kansas City Turf Supply
913-915-2994 » 816-518-8691
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GCSAA Grassroots Ambassador Recruitment Standing Operating Procedure

1. Purpose. To establish a process for the recruitment and selection of GCSAA Grassroots
Ambassadors in the GCSAA Grassroots Network. GCSAA would like to match one
GCSAA professional member with all Members of Congress and proactively build strong
relationships between them to elevate GCSAA’s government relations advocacy efforts.

2. Recruitment of GCSAA Grassroots Ambassadors. The following steps will be taken
to recruit GCSAA Grassroots Ambassadors on an annual basis:

2.1.  Postcards will be developed to use for sign up of members at the GCSAA
Education Conference and Golf Industry Show, chapter events and other places
where GCSAA staff have contact with members.

2.2.  The program will be promoted through GCSAA communication vehicles such as
GCM, GCSAA This Week, Greens & Grassroots newsletter and social media
products.

2.3.  Information will be available in the government relations area of gcsaa.org to
recruit GCSAA Grassroots Ambassadors.

3. Selection of GCSAA Grassroots Ambassadors.

3.1.  All GCSAA professional members (Class A, SM, C) will be asked to take a
survey which captures their government relations activity and interests, which
will be provided to them by GCSAA.

3.2.  Members that indicate an interest in being a GCSAA Grassroots Ambassador
through the postcards or survey will be vetted through both quantitative and
qualitative analysis. Candidates that move forward in the process will have their
names forwarded to GCSAA field staff, chapter presidents and executives for
review and consideration as part of the qualitative analysis. They will be asked if
there are reasons why the listed individual would not make an appropriate
GCSAA Grassroots Ambassador. Reasons for a no answer may include:

3.2.1. The member has a personal agenda and cannot support GCSAA positions.
3.2.2. The member can’t stay on message and/or is not a good communicator.

3.2.3. The member is not active at the chapter level.
Continued on next page
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Gmﬁ MEMBER/CHAPTER RECOGNITION SOP

3.3.  Any other insider information the GCSAA field staff or chapter president or
executive may be aware of.

3.4. If aname comes back with approval from the GCSAA field staff, chapter
president and/or chapter executive, an official appointment letter with a welcome
packet will be sent to the new GCSAA Grassroots Ambassador.

3.5. The GCSAA Grassroots Ambassador will sign an agreement which lists roles,
responsibilities and rules for serving in this position.

Selection of GCSAA Grassroots Ambassador if more than one candidate for a
Congressional District exists.

4.1.  In the event there is more than one GCSAA member in a Congressional District
qualified for the position, the final decision will be made based on the following
criteria:

4.1.1. Data collected from the recruitment survey.

4.1.2. Previous advocacy actions taken by the member (number of GCSAA
action alerts the member responded to, participation in federal or state
lobby days, etc.).

4.1.3. Consultation with the GCSAA field staff, chapter president, and/or
executive.

4.2. A denial letter from the chair of the GCSAA Government Relations Committee
will be sent to individuals who are not selected to serve as a GCSAA Grassroots
Ambassador.

Term limits
5.1.  The GCSAA Grassroots Ambassador position is a two year term.

5.2. The GCSAA Grassroots Ambassador may renew his or her position for an
additional two year term.

5.3. Anyone who is not an official GCSAA Grassroots Ambassador can still be part of
the GCSAA Grassroots Network and assist GCSAA with all of its advocacy
efforts.

Removal of GCSAA Grassroots Ambassador

6.1.  In the event that a GCSAA Grassroots Ambassador is not able to fulfill his or her
duties, the GCSAA Government Relations Committee reserves the right to
remove him or her from the position at any point.
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COMMERCIAL TURF
&

TRACTOR

SALES - SERVICE - CONTRACTING

800-748-7497

QI REE
pecialists

Rooted in a Greener Future

Residential & Commercial Tree Care Solutions

Tree & Shrub Pruning * Tree & Stump Removal
Cabling & Bracing * Consultation
Tree Preservation ¢ Plant Health Care
Insect/Disease Control * Tree/Shrub Fertilization

Call today for a Free Estimate!

(816) 214.8327
www.urbantreekc.com

_ROOT: PRﬁNERI

RS
ESEE N e LT T

* ELIMINATES WATER & NUTRIENT LOSS
* CUTS ROOTS OVER 4" DIAMETER
*PREVENTS ROOT ENCROACHMENT
* DECOMPACT TIGHT, NARROW AREAS

O
Bret Cleveland
MW-4393A

WWW.COMMERCIALTURFANDTRACTOR.COM

DIRECTSOLUTIONS

Committed to Growth™
www.aatdirectsolutions.com

When you need results...
Direct Solutions is your answer.

Direct Solutions is your source for the most

advanced products on the market, including:
Signature® brand fertilizers containing Duration®, BCMU®, XCU®, and Prospect®
LPI line of exceptional foliar nutritionals, soil surfactants, and spray adjuvants
Exclusive soil amendments
Chemicals from top manufacturers such as Bayer, Syngenta, FMC, BASF, and Dow
Quality seed from top growers

For more information on these products, and how to
implement them at your course, contact:

Mike Maas
(913)217-0650
mmaas@agriumat.com

o o
20 3DIREETSO[U‘N$,£THG- DURATION =L
d XCU and designs are trademarks owned by Agnum In( PROfPE(flsa
egi 'tered trademark of Loveland Pmducts Inc i
a 2 - : - - -
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GreenNcrease rate effects on creeping bentgrass drought resistance. 2009.

Ervin, E.H. and X. Zhang. Virginia Tech. 14 107 107

VTech ISU ISU VTech ISU
2009 2010 2011 2011 2012

Shoot density index, control

Trial Location and year

EControl “ Urea GNC ®panaSea MNH42504 ®Amino Plex MMix ®Primo

« Provides Heat and Drought Tolerance « Rich in Amino Acid Content
« University Tested and Proven « Distributor Openings Available

Ajinomoto Specialty Fertilizers

Ajinomoto North America, Inc.
1 Ajinomoto Drive | Eddyville, lowa 52553 | 563-260-1838

heartbeat magazine 19



AIR G

AUTHORIZED DISTRIBUTOR

AIR IS EVERYTHING TD ANYTHING THAT BREATHS

Air is pressure : ) o Play right away
injected to a depth of | - .. = Great on greens
10-12 inches to L W () e - Great on tees
fracture compacted . Y yor _1 N Great on fairways
soil. This introduces | Bars - ’ : Great for bunkers
oxygen directly to the | ) T No hydraulic cylinders
root zone. _ =l Healthier turfgrass =
Happy Superintendents

COMMERCIAL TURF & TRACTOR

www.commercialturfandtractor.com

Sales - Service - Gontracting
Brvan Woaod

Serving the turfgrass industry for over 30 years.

To schedule demo or Contracting, call: 800-748-7497

RAIN I BIRD

__AIR2G2

BuyTHREE get one FREE'

Quantities, nozzle sizes and supplies are limited, so place your order now!

Special runs April 1 - June 30 only. Call today!
TurtWerks

www.Turfwerks.com/ /

*Nozzle sizes will be limited. Box quantity only. Contact Turfwerks for more details.
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FOOTPRINT iN FAIRWAYS

Golf Tournament

Staley Farms Golf Club
May 19, 2014

REGISTRATION INFORMATION:

Facility:

Contact Name:

Contact Phone #:

Address:

City: State:__ZIP:
Heart of Ameria Chapeer Jlj I

REGISTER AS: GCSAA’()’

__ Team/Facility ($300)

______Hole Sponsor ($500)

For information on hole sponsorships please contact
Tim Nielsen at timjnielsen@hotmail.com.

RETURN FORM TO:

Midwest Section PGA

1960 NW Copper Oaks Circle
Blue Springs, MO 64015

Fax: (816) 229-9644

© PGA

Midwest Section

FOUNDATION

PLAYER INFORMATION:

Pro Name:

Super Name:

GM Name:

*or Key Facility Decision Maker
9%,
o

Footprints
NFairways

PAYMENT INFORMATION:

Make Checks Payable to: Midwest Section PGA

Foundation
Credit Card Information:
Name on Card:
Card Type (circle one): American Express Visa Mastercard
Card #: Vs #; E
Exp. Date: __ Signature:
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GCSAA ~ S&R Mission Statement ~

e T b T s R S B "Organize and generate the financial means to enrich the game of golf
through funding regionally based research and scholarship to qualified applicants.”

Heart UMmmC'wwr"“ Scholarship & Research Tournament

Date: Monday, June 9, 2014 TAKE ADVANTAGE! TITLE
Location: Blue Hills Country Club »New Format SPONSOR
777 W. Burning Tree Dr. > Reduced Cost
Kansas City, MO 64145 > You are encouraged to form
Host Superintendent: Woody Moriarty a club team with colleagues,
members and valued
Schedule: 8:30am - Registration customers from your facility.
10:00am - Shotgun
At the Turn - Lunch FROFESSIONAL
3:00pm — Live Auction & Hors d’ oeuvres TURF PEODUCTS

Format: Four-person scramble - NEW!

Cost: $125 per person or $500 per team. — REDUCED COST!

Encouraged to sign-up as a team. Singles will be placed by the S&R Committee. rIOR’ D

Dress Code: Country Club Attire - Collared Shirts, No Jeans or Cargo Pants, Soft spikes.

Donation: Please help us reach our fund-raising goal by donating additional funds. Our long-term goal is to raise enough
money to allow us to fund an entire research project relevant to golf courses in our region. Your generous help is
key to attaining this goal.

Reservation Deadline: Friday, May 30, 2014

O YES! We plan to attend the S&R Tournament:

Player: Club/Company:
Player: Club/Company:
Player: Club/Company:
Player: Club/Company:

GAMES/CONTESTS (Encouraged to sign-up in advance to reduce your time in line. We can invoice separately if needed):

O Skins Game - $20 per team (half the pot goes to the skins winner, the other half goes to the S&R Fund)
O Bubba Watson Drive - $25 per team. Your team is given a 350+ yard drive. — Hole #18
O Hole in One Opportunity - $25 per team. You receive a hole-in-one if anyone in your group lands on the green. — Hole #8
O 50/50 Pot - $1 per ticket (half the pot goes to the ticket winner; the other half to the S&R Fund): # of tickets requested.
O Additional Donation to S&R Fund: $ (Thank You!)
(Note: You will also have the opportunity to pay for these games/contests the day of the event.)
Submitted by: Club/Company:
Full Address:
Cell #: E-mail:

NOTE: If a cancellation occurs due to the weather, the “submitted by” contact will be notified. It will then be that person’s responsibility to notify
the remaining players on the team listed above.

PAYMENT:
OCheck Enclosed OInvoice (By indicating you wish to be invoiced, you agree to pay total invoice upon receipt.)

All “No Shows"” will be billed. You may cancel without penalty 72 business hours prior to event registration time.

HAGCSA, P.O. Box 419264, Kansas City, Missouri, 64141, 913-561-5323; Fax to: 816-561-1991
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Heart of America Chapter

June 9, 2014 at Blue Hills Country Club GCSAA
"Organize and generate the financial means to enrich the game of golf through funding

GOLF COURSE SUPLRSTEMDEMTE ASSOCIATION OF AFiRICA,

S&R SPONSORSHIP FORM ’
ap

regionally based research and scholarship to qualified applicants."”

The HAGCSA's Scholarship and Research Tournament is considered our most important function of the year. This tournament is the pinnacle of
our fund raising endeavors and provides the optimum opportunity to have your company’s name honored and recognized by our membership for
your support of this well-attended event.

Q Title Sponsorship - $2,500 (1-TAKEN; 0-AVAILABLE)

e  Company name and logo recognition on main signage at the registration table
Prominently displaying of your firms name and logo in all lunch and meeting areas.
Name recognition on all tournament material (i.e. rules sheets, sign-up sheets, etc.) FIORO
Complementary entry and lunch for a four-some in the tournament.

Verbal recognition as title sponsor by speakers during lunch and award presentations as mm_wm AL
component to the success of this event.
e Recognition in Heartbeat publication.

O Food Sponsors - $750 (2-TAKEN; UNLIMITED AVAILABLE)

o Verbal recognition as the benefactor of our meal and appetizers during lunch and the awards ceremony.
Company name on signage at the buffet table and on table tents positioned around the room.
Firm’s name recognition on the main banner at registration table with other participating sponsors.
Verbal recognition for your company.
Recognition in Heartbeat publication.

O Beverage Stations - $500 (1-TAKEN; 4-AVAILABLE)
e Sponsorship of one of the four on course beverage stations that are positioned around the golf course. Tu rNérks
e  Perfect opportunity to greet event participants on the golf course and get your name out there as an
important contributor to the success of the event.
e  Company name on signage at the beverage station you are assigned.
o Name recognition on the main banner at registration table with other participating sponsors.
e Recognition in Heartbeat publication.

Q Teel/Green Sponsorships - $300 (UNLIMITED AVAILABLE)

o Affords your company to be recognized by each player with signage posted prominently on an assigned tee box.
o Company name will be displayed with other important affiliate partners on the main banner located at registration table.
e Recognition in Heartbeat publication.

OYES! Count us in to Support HAGCSA Scholarship & Research Efforts!
Company:

Contact Name:
Full Address:
Phone: E-mail:

PAYMENT:
O Check Enclosed 0O Invoice (*)

(*)By indicating you wish to be invoiced, you agree to pay total invoice upon receipt. Invoices will be sent electronically when an email is provided.

RETURN COMPLETED FORM BY Friday, May 30, 2014
HAGCSA ¢ P.O. Box 419264 e Kansas City, Missouri 64141 e FAX to 816-561-1991
If you have questions, please contact Kim Weitzel at 816-561-5323.
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S & R Auction Donation Form Py C"“P‘”’
Monday, June 9, 2014 GCSAA ',
Blue Hills Country Club — Kansas City, Missouri ’ e

L "
The S &R Golf Tournament and Auction was developed to fund scholarships for turfgrass students, assist members’
employees with continuing education expenses and support turfgrass research. Please help us provide this
assistance, and to make a greater impact on the lives of those who will be the future of our industry.

The HAGCSA S & R Committee will again sponsor our annual fund raising auction to be held during the S & R
Tournament at Blue Hills Country Club. It's a fun opportunity to give something to your industry partners, or share
a personal treasure with your friends in your industry. Donate an item that you think will draw some interest from
among the HAGCSA members. Ideas include equipment, autographed memorabilia, artwork, vintage wines, golf
clubs, electronics . . .you name it! The more unique, the more it could bring in for the

S & R program. Last year we raised $10,500 and we hope to beat that record in 2013. Please help us to
accomplish that goal!

Please join the efforts to raise money for the S & R program by completing the form below and returning it to the
Association office on or before Friday, May 30, 2014:

We Thank You in advance for your support!

Name

Company Name

Full Address

Contact Phone E-mail

Your donation(s) will be listed to the membership prior to the event and listed on the auction
program. Please provide the following information to help promote the live auction:

Item Donating Estimated Value: $
Description
Item Donating Estimated Value: $
Description
Item Donating Estimated Value: $
Description

***You will be responsible for bringing the item(s) to the Association Office by Friday, May 30, 2014, or
providing a certificate and appropriate picture representing the donated item(s).

If you have any questions regarding the auction process or event, please feel free to contact
Kim Weitzel at the Association Office: 816-561-5323.

HAGCSA - P.O. Box 419264 - Kansas City, MO 64141-6264 - 816.561.5323 - fax 816.561.1991 - www.hagcsa.org
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Heart of America Chapter

GCSAA" MEMBERSHIP APPLICATION

§ A,

Name GCSAA Membership #:
Club or Company

Address

City State Zip
Phone Fax

E-mail Spouse’s Name

O Check here if you wish to receive your mailings at home.
Home Address: City St Zip

JOB INFORMATION: LIST CURRENT EMPLOYMENT FIRST

DATES EMPLOYED EMPLOYER NAME & CITY/STATE TITLE
From To
From To
From To

Q. hereby make application for membership in the Heart of America Golf Course Superintendents Association and attach herewith my dues
for the current year. If accepted, | agree to uphold the by-laws of this Association and subscribe to the following code of ethics. To the end
that confidence and respect may be enjoyed by members of our Association, the code of ethics is promulgated and observation of its
provisions required.

o  Every member shall take pride in his/her work and regard it as a profession in which all members strive to maintain its good
name.

e Realizing that the best asset that a member can have is thorough knowledge of his/her business, he/she shall constantly try to
improve his/her knowledge and effectiveness by freely exchanging experiences and ideas with fellow members and take
advantage of all opportunities for improvement.

e He/she shall endeavor to maintain courteous relations with his/her employer and his/her associates and endeavor to have his/her
employees take pride in doing their work well.

e In accomplishing his/her own and the Association’s best interest, observance of the following suggestions are recommended.

+ Seeking Employment: 1. Seek counsel of local associations when applying for a position in a new district; 2. Recommend
only qualified GCSAA members; 3. Ascertain the wage scale in the district in which you are seeking employment, then
uphold that talk with the person who last held or now holds the position of Golf Course Superintendent.

e Visiting: 1. Announce your HAGCSA or GCSAA membership when visiting; 2. Always contact the Superintendent of the
course you are visiting; 3. Honor requests for technical help from golf courses only when channeled through the
Superintendent of the course making the request.

O communication Consent: | agree to receive notices, advertisements, announcements, brochures, and other information from Heart of
America Golf Course Superintendents of America via facsimile, telephone or e-mail. | further agree that my express permission to fax,
telephone or e-mail me such notices and other information will continue and have no date of expiration, unless a written request is
received indicating a change in permission.

ATTESTED: The applicant must be attested by two Heart of America GCSA members.

Attested Date
Attested Date
Applicant’s Signature Date

Please include Annual Membership Dues with Application (Term: January to December):
Superintendents/$130 - Assistant Superintendents/$70 - Supplier/$130 - Golf Course Employees/$70 - Student/$25

Heart of America Golf Course Superintendents Association
P.O. Box 419264 - Kansas City, MO 64141-6264 - 816-561-5323 « Fax 816-561-1991 - www.hagcsa.org

OFFICE USE: OAcknowledgment Email [OBoard Approval DODatabase [OWelcome Email/Website Password DOMailing/Roster OProcess Payment
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HAGCSA

From The Editor

By Tim Nielsen, Editor
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If you read the mission statement of the HAGCSA I'd say the focus of today’s Board of Directors is
largely doing its part in accomplishing what was the initial vision of the founding superintendents.
As a matter of fact, I'd be willing to bet that in the history of the HAGCSA there has never been
more effort being put forth to accomplish the mission.

With the help of allied associations, the GCSAA and our members, the HAGCSA is leading the way
into what, hopefully, will propel the game and our profession to a level not yet seen. Through many
avenues, we are participating in ventures that we are banking on to improve not only our reputation
within the industry but also the participation in the game of golf itself.

-
&

With our involvement in Rounds4Research and SNAG-A —School, I see the HAGCSA as being a
crucial partner in not only advancing turfgrass research but also growing the number of golfers who will become our custom-
ers. Though these are not the only two programs we are using to accomplish our mission, these are two of the big hitters.

If you haven't or simply can’t donate rounds for Rounds4Research you can still be involved by promoting the auctions to your
clientele. You can stay up to date about auction dates (June 9-22 and Aug. 1-10) and where bidders can go to bid on the auc-
tion (www.rounds4research.com). Soon, you will receive literature about the auctions that we would love for you to post in
your locker rooms, restrooms, or on a news bulletin at your facility. If you can help, turfgrass research could be taken to new

heights.

Also, in the works (just like last year) is the annual Footprints iN Fairways golf tournament. Originally founded as the Su-
perPro and an avenue to connect Superintendents and Golf Pros, the tournament has taken it up a notch and started to fund
SNAG in schools. With the help of the Midwest Section PGA and the Club Manager’s Association, we are raising funds to
buy SNAG sets for a large amount of area school districts. Through the SNAG program, the numbers of kids being introduced
to golf is astounding. In Kansas and western Missouri alone there are approximately 100,000 kids who have already made it
through the SNAG program. By the end of 2014, the program hopes to have reached 200,000 students. There are programs
set up in so many different school districts it would take forever to list them all.

One way or the other, it has obvious that the old way of doing business is long gone. We must use new avenues to fund
research and get people playing golf. As someone whose livelihood depends on turf research and the number of people mak-
ing your paycheck possible, don't you think it would be in your best interest to do everything you can to help grow the game as
well?

HAGCSA Editor,

Tim Nielsen
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DATE EVENT

April 22 Wee One Tournament (Staley Farm GC)

May 19 Footprints in Fairways Tournament (Staley Farm GC)
June 9 S&R Tournament (Blue Hills Country Club)
November 5 Annual Meeting (Meadowbrook Country Club)
December 15-16 Common Ground (Overland Park Convention Center)
January 9 New Year Party (Boulevard Brewery)

HEARTBEAT ¢ Tim Nielsen, Editor
Heart of America GCSA ¢ P.O. Box 419264 » Kansas City, MO 64141-6264



